
June 2023

 22nd Annual HBA Don St rope Mem or ial BBQ & Silent  Auct ion

Wednesday June 14th

   at Memorial Park

Social at 5:00

 Dinner served from 5:30 to 7:00

Silent Auction bidding closes at 7:15 

Playing card/ gun Raffle drawing following the Silent Auction

Beverages sponsored by Cole County Industries

If you would like to have your tickets mailed to you, please contact the HBA office with how many 
tickets you will need by 

 Thursday June 8t h



Leadership List Calendar  of  Event s
President

Brice Ready

 1st  Vice President  

Lisa Lehman

2nd Vice President  

Adam Boessen

Secret ary 

Nancy Gratz

Treasurer  

Dan Lewis

 Past  President  

Jason Otke

 Board Mem bers

Christy Lyon

Matt Kujath 

Jeff Hoelscher

Jim Hagenhoff

 Scott Perkins

Ryan Schrinpf

Matt Allen 

HBA of MO Rep- Jason Otke

Executive Officer- Rachel Andrews

Administrative Assistant- Julie Sullivan

June 14t h 11:30 am  Board meeting 
at Memorial Park lunch provided by 
Mid -City Lumber

June 14t h 5:00 pm   Don Strope 
Memorial BBQ at Memorial Park

July Power  Hour  at Jefferson Bank 
date TBD

August  8t h 4:00 pm   Board 
meeting at HBA office

August  9t h 5:30 pm   HBA Cornhole 
Tournament at Apple Creek Farm. 
Sponsored by Mid America Bank 
and still in search of a co- sponsor.

2023 Perm it  Tot als Click  
here for  perm it  t ot als 

https://www.hbacentralmo.com/building-permits/permits-issued/








Three Tips for  Ef fect ive Social Media Post s

Businesses should be regularly posting on social media to facilitate conversation 
between them and their potential customers. This helps to build trust and brand 
recognition, which ultimately leads to more business! How do you come up with 
posts though? What should you share or write about? Here are three quick tips to 
create a great post lineup and start getting more engagement on your social 
media:

1.To create content that resonates with your audience, it 's crucial to have a deep 
understanding of who they are, what they're interested in, and what motivates 
them. Engage in conversations with your followers to gain insights into their 
preferences, demographics, and behaviors. Tailor your posts to match their 
interests, language, and tone, ensuring it speaks directly to them about your 
business and the services you offer.

2.Think about the common questions or challenges you hear from your customers 
related to your products and services. Use that insight to inspire posts that are 
tailored to the very information your customers are seeking. Your goal should be to 
create content that educates, entertains, inspires, or provides practical tips and 
insights.

3.Use compelling visuals, as strong imagery is highly effective in capturing 
attention and driving engagement on social media. Incorporate high-quality 
images, videos, infographics, and other visually appealing elements into your 
posts. Eye-catching and shareable visuals can help your content stand out in 
crowded social media feeds and encourage users to like, comment, and share your 
posts. Try to create visuals consistent with your business's brand, including your 
logo, brand colors, photos of your work and business, etc.

Remember that consistency, authenticity, and staying up to date with social media 
trends and best practices are also essential for creating effective content. Regularly 
monitor and analyze your social media performance, adapt your strategies based 
on the results, and be open to experimentation to find what resonates best with 
your audience.



Stabilizing mortgage rates and a 
lack of resale inventory provided 
a boost for new hom e sales in 
April, even as builders battle 
rising costs from shortages of 
transformers and other building 
materials and a presistent lack 
of construction workers.

Sales of newly built, single-family homes in 
April increased 4.1% to a 683,000 seasonally 
adjusted annual rate from a downwardly 
revised reading in March, according to 
newly released data from HUD and the U.S. 
Census Bureau. This is the highest level 
since March 2022.

A new home sale occurs when a sales 
contract is signed or a deposit is accepted. 
The home can be in any stage of 
construction: not yet started, under 
construction or completed. In addition to 
adjusting for seasonal effects, the April 
reading of 683,000 units is the number of 
homes that would sell if this pace continued 
for the next 12 months.

Lack  of  Resale Invent ory Boost s Apr i l  New Hom e Sales
New single-family home 
inventory increased 0.2% in April 
and remained elevated at a 7.6 
months? supply at the current 
building pace. A measure near a 
6 months? supply is considered 
balanced. However, the lack of 
existing home inventory for 
resale means that overall 

inventory for the single-family market 
remains tight.

The median new home sale price fell in 
April to $420,800 and was down 8% 
compared to a year ago. The report 
showed growth in the lower price ranges, 
with 9,000 sales in the $200,000-$299,999 
price range in April 2023, compared to just 
4,000 sales a year prior. The $300,000- 
$399,999 price bracket grew by 14,000 
sales in that same time frame.

Regionally, on a year-to-date basis, new 
home sales fell in all regions, down 19.2% 
in the Northeast, 9.8% in the Midwest, 
0.7% in the South and 27.5% in the West.

https://eyeonhousing.org/2023/05/lack-of-resales-provides-boost-to-new-home-sales-in-april/?utm_source=HBAnewsletter&utm_medium=Web&utm_campaign=June&utm_content=April_New_Home_Sales
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https://eyeonhousing.org/2023/05/lack-of-resales-provides-boost-to-new-home-sales-in-april/?utm_source=HBAnewsletter&utm_medium=Web&utm_campaign=June&utm_content=April_New_Home_Sales


Concerns about  Flood Insurance Pr ices

More than 50 House lawmakers have sent a letter 
to Federal Emergency Management Agency (FEMA) 
Administrator Deanne Criswell about concerns 
over the Nat ional Flood Insurance Program?s 
(NFIP?s) new Risk Rating 2.0 mechanism that has 
pushed up premiums for millions of Americans.

NAHB has been advocating on Capitol Hill about 
the lack of transparency in setting flood insurance 
rate increases. Lawmakers have responded, and 
are sharing these concerns with FEMA.

HUD Proposes Tougher  Energy Codes

In a move that will raise housing costs, HUD, FHA 
and the USDA are proposing to increase the 
st r ingency of  energy codes for new construction 
of HUD- and USDA-insured housing.

The Biden administration is proposing that homes 
built under some federally financed programs leap- 
frog several code iterations and adopt the 2021 
International Energy Conservation Code (IECC) . 

Addressing Af fordabil i t y
Through Zoning Reform

Code and zoning reform can help 
increase the supply of new homes 
and address the nation?s housing 
affordability crisis. A new resource 
f rom  NAHB, the ?Model Housing 
and Land Development Code 
Guide,? includes information about 
how updating housing and land 
development code can have real 
impacts on the costs and availability 
of housing. NAHB members in 
communities considering these 
changes can share this document 
with local officials. 

FHFA Rescinds Cer t ain
Proposed Upfront  Fees
In January, the Federal Housing 
Finance Agency (FHFA) announced a 
new fee for borrowers with 
debt-to-income (DTI) ratios at or 
greater than 40 percent on loans 
acquired by Fannie Mae and 
Freddie Mac. The housing industry 
st rongly opposed t h is DTI 
ratio-based fee. The fee would be 
difficult for lenders to implement 
and confuse borrowers with 
potential pricing changes 
throughout the loan application 
process. The fee was scheduled to 
take effect on Aug. 1.

In response to the concerns, FHFA 
on May 10 announced it rescinded 
this loan fee on borrowers with a 
DTI ratio greater than 40 percent.

Big Win in SCOTUS Decision on WOTUS
In a major victory for NAHB, builders, developers 
and property owners, the Supreme Court on May 
25 issued a unanim ous decision  in Sackett v. EPA 
that will force the Biden administration to overhaul 
its ?waters of the U.S.? (WOTUS) rule and ultimately 
provide builders and developers more certainty in 
the federal permitting process.

NAHB had filed a friend-of-the-court brief in the 
Sackett case, arguing that it does not make sense 
for isolated wetlands, isolated ponds or human- 
made ditches on private property to be subject to 
federal jurisdiction.
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Highest  Paid Occupat ions

Half of payroll workers in construction earn 
more than $54,540 and the top 25% make 
at least $77,030, according to NAHB 
analysis of the latest data from BLS?s 
Occupat ional Em ploym ent  and Wage 
St at ist ics (OEWS). The OEWS publishes 
wages for more than 406 occupations in 
construction. Out of these, only 58 are 
construction trades.

Among construction trades, elevator 
installers and repairers top the median 
wages list, with half of them earning more 
than $100,480 a year and the top 25% 
making at least $123,020. Rock splitters/ 
quarry are next on the list, followed by 
first-line supervisors. 

The National Association of Home Builders 
(NAHB) redesigned its Mult ifam ily Market  
Survey (MMS) in the first quarter of 2023 to 
make it easier to interpret and more similar 
to the NAHB/Wells Fargo Housing Market 
Index for single-family housing. The MMS 
produces two separate indices: the 
Multifamily Production Index (MPI) and the 
Multifamily Occupancy Index (MOI). In the 
first quarter of 2023, the MPI had a reading 
of 50 while the MOI reading was 82.

The MPI measures builder and developer 
sentiment about current production 
conditions in the apartment and condo 
market on a scale of 0 to 100. The index and 
all its components are scaled so that a 

number above 
50 indicates that 
more 
respondents 
report conditions 
are good than 
report conditions 
are poor.

The MOI measures the multifamily 
housing industry's perception of 
occupancies in existing apartments on a 
scale of 0 to 100. The index and all its 
components are also scaled so that a 
number above 50 indicates more 
respondents report that occupancy is 
good than report it is poor.

NAHB Int roduces New Index for  Mult ifam ily Act ivit y

Use Updat ed Cont ract s f rom  NAHB

To help business owners protect their 
organizations, NAHB offers 27 contracts 
written specifically for home builders and 
remodelers that cover a wide range of 
construction industry activities.

NAHB Cont ract s has long been a go-to 
resource for home builders looking to save 
time and money in the development of 
their critical contracts. Nearly all the 
contracts have been significantly modified 
to expressly address the potential impacts 
from pandemics and epidemics. New 
language also gives contract parties the 
flexibility to amend the time for 
performance due to labor and material 
shortages.

https://eyeonhousing.org/2023/05/highest-paid-occupations-in-construction-in-2022/?utm_source=HBAnewsletter&utm_medium=Web&utm_campaign=June&utm_content=Highest_Paid_Occupations
https://eyeonhousing.org/2023/05/highest-paid-occupations-in-construction-in-2022/?utm_source=HBAnewsletter&utm_medium=Web&utm_campaign=June&utm_content=Highest_Paid_Occupations
https://eyeonhousing.org/2023/05/highest-paid-occupations-in-construction-in-2022/?utm_source=HBAnewsletter&utm_medium=Web&utm_campaign=June&utm_content=Highest_Paid_Occupations
https://eyeonhousing.org/2023/05/highest-paid-occupations-in-construction-in-2022/?utm_source=HBAnewsletter&utm_medium=Web&utm_campaign=June&utm_content=Highest_Paid_Occupations
https://eyeonhousing.org/2023/05/highest-paid-occupations-in-construction-in-2022/?utm_source=HBAnewsletter&utm_medium=Web&utm_campaign=June&utm_content=Highest_Paid_Occupations
https://eyeonhousing.org/2023/05/nahb-debuts-new-index-for-multifamily-activity/?utm_source=HBAnewsletter&utm_medium=Web&utm_campaign=June&utm_content=New_Multifamily_Index
https://eyeonhousing.org/2023/05/nahb-debuts-new-index-for-multifamily-activity/?utm_source=HBAnewsletter&utm_medium=Web&utm_campaign=June&utm_content=New_Multifamily_Index
https://eyeonhousing.org/2023/05/nahb-debuts-new-index-for-multifamily-activity/?utm_source=HBAnewsletter&utm_medium=Web&utm_campaign=June&utm_content=New_Multifamily_Index
https://www.nahb.org/blog/2023/05/protect-your-business-updated-contracts-from-nahb?utm_source=HBAnewsletter&utm_medium=Web&utm_campaign=June&utm_content=NAHB_Contracts
https://www.nahb.org/blog/2023/05/protect-your-business-updated-contracts-from-nahb?utm_source=HBAnewsletter&utm_medium=Web&utm_campaign=June&utm_content=NAHB_Contracts


NAHB has named Jim Tobin as the 
association?s new president and chief 
executive officer. Tobin, executive vice 
president and chief lobbyist at NAHB, will 
succeed outgoing-CEO Jerry Howard, who is 
leaving NAHB after more than 30 years. 
Tobin assum ed t he post  effective June 1.

Tobin joined NAHB in 1998. In his role as 
EVP, government affairs and chief lobbyist 
he directed the federal, state and local 
lobbying, as well as political activities for 
NAHB. He also guided the activities of the 
association?s political action committee, 
BUILD-PAC, and grassroots network. Before 
becoming NAHB?s chief lobbyist, Tobin was 
NAHB?s vice president for federal relations. 
Prior to NAHB, he was senior legislative 
assistant to former U.S. Representative 

Frank Riggs 
(Calif.) and 
former U.S. 
Representative 
Gary Franks 
(Conn.).

Tobin will be 
based at 
NAHB?s 
headquarters 
in Washington, 
D.C., where he will lead NAHB?s more than 
200 staff. The CEO is also part of NAHB?s 
national leadership team, which includes 
the Senior Officers of the Board, who are 
elected annually by the Leadership 
Council.

Tobin Takes t he Helm  as New CEO of  NAHB
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HBA OF CENTRAL MISSOURI  

MISSION STATEMENT 

  

The Hom e Builders Associat ion of  Cent ral Missour i is an organizat ion of  professional builders and relat ed 
indust r ies, dedicat ed t o serving it s m em bers. 

  We st r ive t o be a resource cent er  and ?THE? voice on building issues. We do t h is by educat ing our  m em bers, 
providing        net work ing oppor t unit ies and advocat ing progressive grow t h in t he com m unit ies.
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