
May 2023

MAY MEMBERSHIP MEETING SPONSORED BY:

DATE: May 10t h 2023

TIME: 6pm  Social /  7pm  Dinner

PLACE: Eagles on MO Blvd

 MENU: Fr ied Chicken and all t he f ix-ens'

 COST: $20 per  person

Please RSVP by Noon on Monday May 9t h

rachel@hbacent ralm o.com

Program : 

Builder  and NAHB vice Chairm an Bil l  Owen t o speak  about  m em ber  
benef it s, housing econom ics, educat ion and advocacy.

 Spr ing Scholarship t o be awarded af t er  dinner  



Leadership List Calendar  of  Event s
President

Brice Ready

 1st  Vice President  

Lisa Lehman

2nd Vice President  

Adam Boessen

Secret ary 

Nancy Gratz

Treasurer  

Dan Lewis

 Past  President  

Jason Otke

 Board Mem bers

Christy Lyon

Matt Kujath 

Jeff Hoelscher

Jim Hagenhoff

 Scott Perkins

Ryan Schrinpf

Matt Allen 

HBA of MO Rep- Jason Otke

Executive Officer- Rachel Andrews

Administrative Assistant- Julie Sullivan

May 9t h 4pm  Board Meeting at the 
HBA office

May 10t h 6pm  Membership 
Meeting at the Eagles sponsored by 
Rusty Drewing Automotive Group

June 14t h 11:30 am  Board meeting 
at Memorial Park lunch provided by 
Mid -City Lumber

June 14t h 5:00 pm  Don Strope 
Memorial BBQ at Memorial Park

July Power hour at Jefferson Bank 
more info to come later

August  8t h 4:00 pm  Board meeting 
at HBA office

August  9t h 5:30 pm   HBA Cornhole 
Tournament at Apple Creek Farm. 
Sponsored by Mid America Bank 
and still in search of a co- sponsor.

2023 Perm it  Tot als Click  
here for  perm it  t ot als 

https://www.hbacentralmo.com/building-permits/permits-issued/






Lower mortgage rates and 
limited existing inventory 
helped to push new home 
sales up in March, even as 
builders continue to grapple 
with increased construction 
costs and material supply 
disruptions.

Sales of  new ly built , 
single-family homes in March increased 
9.6% to a 683,000 seasonally adjusted 
annual rate from a downwardly revised 
reading in February, according to newly 
released data by the U.S. Department of 
Housing and Urban Development and the 
U.S. Census Bureau.

A new home sale occurs when a sales 
contract is signed or a deposit is accepted. 
The home can be in any stage of 
construction: not yet started, under 
construction or completed. In addition to 
adjusting for seasonal effects, the March 
reading of 683,000 units is the number of 

March New Hom e Sales Rise as Mor t gage Rat es Ease 
homes that would sell if this 
pace continued for the next 12 
months.

New single-family home 
inventory fell 9.5% in March, 
however, it remained elevated 
at a 7.6 months? supply at the 
current building pace. A 
measure near a 6 months? 

supply is considered balanced. Completed, 
ready-to-occupy inventory stood at 70,000 
homes in March and is up 119% from a 
year ago. However, that inventory type 
remains just 16% of total inventory. 

The median new home sale price rose in 
March to $449,800, up 3.2% compared to a 
year ago. Elevated costs of construction 
have contributed to a rise in home prices.

Regionally, on a year-to-date basis, new 
home sales rose 1.7% in the Northeast, but 
fell 19.6% in the Midwest, 5.8% in the 
South and 32.2% in the West.

https://eyeonhousing.org/2023/04/march-new-home-sales-jump-on-lower-rates-and-tight-existing-home-supply/?utm_source=HBAnewsletter&utm_medium=Web&utm_campaign=April&utm_content=March_New_Home_Sales
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More Taxpayers Using Energy Tax Credit s 

More taxpayers are taking advantage of new home 
energy-efficiency tax credits. Recent  analysis of 
IRS data conducted by NAHB indicates that more 
than 800,000 taxpayers claimed a new home-
related energy-efficiency tax incentive.

Home buyers want new homes with cost-effective 
energy features. Whether it?s efficient lighting 
options, new appliances, or solar power, many 
home builders are voluntarily incorporating green 
features into newly-built homes.

Legal Vict ory on Nat ural Gas Lines

In an im por t ant  legal vict ory for NAHB and 
California builders and developers, the U.S. Court 
of Appeals for the Ninth Circuit has ruled recently 
that the city of Berkeley?s ban on the installation of 
natural gas piping in new buildings is preempted 
by the Energy Policy and Conservation Act (EPCA). 
NAHB filed amicus briefs arguing against the ban 
at both the District Court and the Ninth Circuit in 
this case.

Plan t o Join NAHB's
Legislat ive Conference

NAHB will conduct its 2023 
Legislat ive Conference on June 7 
in Washington, D.C., in conjunction 
with its spr ing leadership 
m eet ings. Policy priorities include 
the shortage of distribution 
transformers, energy codes and 
workforce development.

NAHB?s Government Affairs team 
has compiled resources to help 
members prepare for their Leg Con 
meetings on Capitol Hill. These 
tools include U.S. Senate and House 
directories, lobbying tips and 
template meeting invitations. 

Major  Cont r ibut ions Go t o
Work force Developm ent
To help close the skilled labor gap, 
t he Lowe?s Foundat ion  recently 
launched the Gable Grants 
program. This is a five-year, $50 
million commitment to directly 
support community and technical 
colleges and community-based 
organizations in preparing the next 
generation of tradespeople.

Meanwhile, in Orlando, developer 
Robert Harper recently announced 
the Harper  Fam ily Foundat ion?s 
$1 million contribution to the Home 
Builders Institute (HBI) to support 
the BuildStrong Academy of 
Orlando. Buildstrong offers 
tuition-free construction training 
programs.

WOTUS Rule St ruck  Down in 26 St at es

In a m ajor  vict ory for developers and landowners, 
the U.S. District Court for the District of North 
Dakota has ruled that the Biden ?waters of the 
U.S.? (WOTUS) rule cannot be implemented in 24 
states while the challenge to the rule moves 
forward. NAHB and 17 other industry groups are 
party to this case. The court ruling adds to the 
two-state preliminary injunction NAHB received 
previously in a Texas court. The two rulings mean 
that the Biden WOTUS rule cannot currently be 
enforced in 26 states ? more than half the nation. 
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Poll Looks at  Work  f rom  Hom e

Findings from a recent national poll reveal 
that 30% of American adults typically work 
from home at least two days a week. The 
f indings could offer clues to the long-term 
financial health and value of commercial 
office space in the United States. The 
polling firm Morning Consult conducted 
the survey for NAHB in March 2023.

The three demographic characteristics that 
make the biggest difference when it comes 
to working from home are generation, 
income and education level. While 45% of 
millennials, 35% of Gen Zers, and 31% of 
Gen Xers can work from home at least 
twice a week, the share is only 15% among 
boomers.

Developers are exploring new 
ways to meet continued 
housing demand. One of the 
latest trends is built-for-rent 
housing. This type of housing 
is becoming increasingly 
popular among younger 
adults looking for affordable, 
flexible housing options.

There is an important 
distinction between built-for-rent housing 
and flip-for-rent housing, which converts 
for-sale housing to for-rent. Most of the 
built-for-rent product produced by NAHB 
members adds to the existing housing stock 
to meet a specific market demand for rental 

units with unique amenities 
relative to traditional 
apartments.

To alleviate confusion around 
built-for-rent housing, 
NAHB?s Land Development 
Committee formed a working 
group to study and produce 
education on the topic. The 
group created an 

int roduct ory pr im er , ?Renters by Choice: 
The Truth about Single-Family 
Built-for-Rent Housing,? to describe what 
the phrase ?renters by choice? means: The 
people who live in these communities are 
there because they want to be.

Brochure Explains Single-Fam ily Built -for -Rent  Housing

Check Out  New BizTools Videos  

NAHB recently launched a new BizTools 
Video Series in which industry experts 
share the latest tips and discuss essential 
strategies to enhance business operations 
and boost profitability.

Each month, a new video recording will be 
added to examine topics such as managing 
cash flow, preparing for disasters, boosting 
profits and more. The first topic of the 
series will be ?A Study in Cash Flow for 
Builders.?

Regist er  now  for the BizTools Video Series, 
which is free to NAHB members and $99 
for non-members. Learn more about the 
video series and enjoy a quick  sneak  peek  
of the first episode. 
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Local land use policy has an impact on 
housing production and affordability, but 
the correlation is not always understood 
by those outside of the home building 
industry. NAHB?s Land Development 
Committee formed a working group to 
study and produce educational resources 
on land use policy.

The result is three primers that effectively 
convey a pro-housing and development 
message in one page of simple, concise 
information. This is valuable when working 
with people who are unfamiliar with the 
subject or don?t have time for a long report.

NAHB contracted with Opticos Design ?  
the firm that coined the phrase ?missing 
middle housing? ?  to produce these 
resources. Opticos previously produced the 

NAHB report: 
"Diversifying 
Housing 
Opt ions with 
Smaller Lots and 
Smaller Homes."

The primers 
cover three 
priority land use 
policy topics related to housing production 
and affordability: densit y, zoning and 
developm ent  review .

Each document defines the subject along 
with the present challenges, solutions and 
benefits to local communities.

For more information, check out NAHB?s 
updated Land Use 101 t oolk it .

Sim ple One-Pagers Explain Key Land Developm ent  Issues
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Creat e ROI by Underst anding t he Cust om er  Journey

How can you best ensure that your marketing outperforms 
your competition? You can start by understanding the 
customer journey! The customer journey in marketing refers to 
the different stages that a customer goes through before, 
during, and after making a purchase. It includes the customer 's 
interactions with your brand, such as their awareness of the 
product or service, consideration of options, purchase 
decisions, and post-purchase experience.

Understanding the customer journey is important in marketing 
because it helps businesses create a more personalized and 
effective customer experience. By understanding how 
customers behave and what they need at each stage of the 
journey, businesses can tailor their marketing efforts to meet 
those needs and improve the overall customer experience. 
This, in turn, can lead to increased customer satisfaction, 
loyalty, and advocacy.

By mapping out the customer journey and understanding the 
customer 's needs at each stage, businesses can create a more 
personalized and effective marketing strategy that meets the 
customer 's expectations and enhances their overall 
experience. This can lead to increased customer satisfaction, 
loyalty, and advocacy, which are essential for long-term 
business success.



HBA OF CENTRAL MISSOURI  

MISSION STATEMENT 

  

The Hom e Builders Associat ion of  Cent ral Missour i is an organizat ion of  professional builders and relat ed 
indust r ies, dedicat ed t o serving it s m em bers. 

  We st r ive t o be a resource cent er  and ?THE? voice on building issues. We do t h is by educat ing our  m em bers, 
providing        net work ing oppor t unit ies and advocat ing progressive grow t h in t he com m unit ies.
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